
Direct marketing

Reduce mailing costs 

 � Talk to your customers in the way that works for them 
with multichannel campaigns using direct mail, email, text 
messaging and online search engine advertising.

 � Combine different messages and offers into individual 
campaigns.

Improve response rates

 � Send the right message and imagery to appeal to the right 
people, using variable data and targeted designs. 

 � Review the results with accurate and immediate ROI reports 
to plan enhancements in future campaigns. Easily share the 
results with your stakeholders to demonstrate how your 
marketing spend is making a difference.

Managed service

 � Outsource stand-alone campaigns or just the direct marketing 
part of a wider campaign you are running.

 � Bring campaigns to life using our experience and the network 
of high quality partners (design, print, online marketing) we 
have in place to output the best materials for the job. 

Cascade3d can help you deliver high impact campaigns easily and quickly, saving time and money in 
bringing campaigns to life. The measurable nature of direct marketing allows you to increase your return 
on investment (ROI) and understand the impact of your campaigns.

Why use direct marketing?
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“The team at Cascade3d helped us develop participation in swimming in a radically new way, both online and through 
the post. Using Sport England segmentation we were able to reach our target market, sending relevant offers to the right 
people.”
Colin Brown, Director London Swimming, Amateur Swimming Association
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Transforming people’s working lives

cascade3d



Define brief

 � You may already know exactly what you want support to 
deliver. However, if you’re not sure we will work with you to 
understand what you are looking to achieve, and use our 20 
years leisure and marketing experience, to help create and 
define a brief for your campaign. 

Understanding more about your members

 � By segmenting your audience you can target your products 
and services for them better and design appropriate and 
effective communications which can be tailored to each 
customer, significantly improving the take-up rates. We can 
help you profile your existing members using Sport England’s 
market segmentation and find more people who match their 
profile, who not only tend to have similar characteristics, but 
also live in the same areas. We are able to provide prospect 
addresses and exclude your existing members from the 
addresses.

Agree costs and timescales

 � We can liaise with partners or with your own suppliers to 
confirm how the campaign will be delivered, and confirm a 
final quote.

Next steps

 � Every campaign is unique, so once we know what you want to 
achieve and which partners will be involved in delivering it, we 
can liaise with you on the next actions.

How does it work? How much might it cost?
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Cascade3d is a software company based in The Cotswolds in the UK, providing database driven solutions for the leisure 
industry. We already work with over 500 leisure centres in the private, public and trust sectors delivering highly effective 
management reporting tools and marketing communications.

 � The cost of any direct marking campaign will vary depending 
on the complexity and scale of the campaign, and will be 
quoted once the brief is defined. Typically economies of scale 
operate, so the larger the campaign, the cheaper the cost of 
each individual marketing piece. We have a core of suppliers 
who work on regular campaigns so you can benefit from the 
economies of scale this brings. Alternatively, we are happy to 
work with your existing partners if this suits you better.

 � As a rough idea, a recent campaign promoting a single offer 
that varied creatively across multiple Sport England segments 
and centres, cost c. £8k to mail 15,000 A5 colour flyers. This cost 
included print, post, data and ROI report, the client provided 
their own artwork.


